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PO Box 194, 124 W Lincoln St, Woodburn, OR 97071  

503-982-8221, Fax 503-982-8410 
welcome@woodburnchamber.org  

www.woodburnchamber.org , www.alwaysfreshdiscoveries.com   

To provide more time for Chamber members 
to patronize featured businesses we are ex-
panding our formerly one day ñFirst Friday 
Shop Localò to a week long ñBusiness 
Showcaseò shopping event during the first 
week of every month.  Because it is spring 
we are encouraging our members to beau-
tify their yards by visiting: 
 
Alôs Garden Center in Woodburn, family-

owned and operated, with over 90% of 
their plant material grown locally in one 
of their five growing facilities.  Youôll find 
experts in every area of outdoor living to 
help you.  

 www.als-gardencenter.com/ 
 
Baumanôs Farm and Garden, south of 

Woodburn, specializes in hanging bas-
kets and has over 100 varieties of annu-
als and perennials to beautify your yard.  
Donôt miss their farm fresh produce and 
bakery - all pies, breads, apple cider 
donuts, fudge, everything delicious is 
made from scratch and baked fresh 
daily.  Experience the ñGreat Pumpkin 
Patchò every weekend in October with 
great family activities.  

 www.baumanfarms.com/ 
 

French Prairie Gardens  at 17673 French Prai-
rie Road, owned and operated by the Pohl-
schneider family, offers farm fresh produce 
and Karrinôs delicious baked pies, scones 
and cookies.  French Prairie Gardens are 
host to Strawberry, Peach, Apple and Har-
vest Festivals to keep you coming back again 
and again with your family! 
www.fpgardens.com 

 

Garden World,  in Hubbard, is a ñunique co-op 
conceptò with the largest consolidation of rare 
and unusual plants from the four corners of 
the world and Oregon-grown by local, whole-
sale nurseries!  Come check out the thou-
sands of varieties of Japanese maples, rare 
and unusual conifers, shade and flowering 
trees and much, much more for plant collec-
tors and novice gardeners alike! 
www.gardenworldonline.com 

 

When youôve filled up your car with beauty, head 
over to Mt Angel for a delicious meal at the 
Glockenspiel Restaurant, specializing in Ger-
man food and home to the West Coastôs largest 
Glockenspeil.   
www.glockenspielrestaurant.net/ 
 

Be sure to tell them youôre there because they 
are Woodburn Area Chamber members, and our 
business showcase for May! 

FIRST FRIDAY CHANGES TO WEEK LONG BUSINESS SHOWCASE  

mailto:welcome@woodburnchamber.org
http://www.woodburnchamber.org/
http://www.alwaysfreshdiscoveries.com/
http://www.als-gardencenter.com/
http://www.baumanfarms.com/
http://www.fpgardens.com/
http://www.gardenworldonline.com/
http://www.glockenspielrestaurant.net/
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With our flower 
baskets scheduled 
to be installed 

around Memorial Day, time is running short 
for the community to support this beautifica-
tion program run by the Chamber.  We have 
commitments for 55 baskets, 1/2 of our goal, 
and are looking for additional contributors to 
step up and show their Woodburn pride.  We 
will do our best to hang a basket near your 
place of business so you can enjoy it to the 
fullest. 

GOLF TOURNAMENT SET FOR JUNE 17 at OGA GOLF COURSE  
 

The Annual Chamber Golf Tournament, hosted by Walmart , will be Thursday, June 17, at 

the OGA Golf Course in Woodburn.  Key Bank  has stepped up to be the lunch sponsor, as 
local manager Trevor Hurley  said they want to be more involved in our community. 
 
Additional sponsorships are available including three unique hole-in-one prizes for $500 each:  

¶ A trip to the Masters Golf Tournament; or 

¶ A trip to St Andrews; or  

¶ A $5,000 cash prize.   

¶ Prizes for the remaining two par 3ôs are a set of clubs with a $400 sponsorship cost.   

¶ Exclusive Hole Sponsorships separate from the above are again $325;  

¶ Hole sponsorship with booth/table is $175, and  

¶ A hole sign is $125. 

¶ We also have contest sponsorships at $250 for the raffle, mulligans, putting, chipping, 
long drive, straight drive, closest to the pin, fewest putts, or most balls in the water on 
#13!   
 

Chamber Board Member Greg Lundeen  of Wolferôs Heating 
and partner Darrel Mendenhall  of Mendenhall Insurance  are 
contacting Chamber members for these sponsorships that are 
available on a first come first serve basis. 
 
This year the cost for a team is $480, with the low gross of the 
field winning the coveted Mayorôs Cup.  We hope someone 
steps up and gives some competition to Dick Hammondôs team who has won the trophy every 
year!  This is our biggest fundraiser of the year to support your Chamber activities, so come 
enjoy a great day of ñentertainmentò and sponsor or participate in this fun event. 

The cost to support a full basket is $250.  
Additional options are available to support İ 
basket for $125; purchase just the basket for 
$50, or pay for one monthôs maintenance for 
$25.  Those interested in 
choosing one of the above 
need merely to call the Cham-
ber office at (503) 982-8221 
and make your pledge.  We 
will bill for these amounts in 
June after the baskets are in-
stalled. 

FLOWER BASKET PROGRAM UPDATE  
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CHAMBER & WEST 
COAST BANK HOST NEW 

MEMBER BREAKFAST  
 
The Chamber and West Coast Bank  will host 
a free breakfast for new members (or anyone 
else who wants more information) at the Coun-
try Cottage Restaurant (another new member!) 
on Tuesday, May 11 from 7:30 am to 9 am. At 
this meeting we will help members better lever-
age their investment by learning about our pro-
grams, hear examples of how businesses take 
advantage of their Chamber membership, and 
ask questions of board and staff.  Anyone in-
terested in attending is asked to RSVP the of-
fice at (503) 982-8221. 

DOWNTOWN HISPANIC MERCHANTS  
ORGANIZING 

 
In an effort to expand our services to busi-
nesses unfamiliar with the Chamber concept, 
the Woodburn Downtown Association has held 
three meetings specifically targeted at the 
largely Hispanic businesses in our historic 
downtown.  The purpose of these initial meet-
ings is to facilitate discussion between the 
merchants and the City to address issues such 
as crime prevention versus racial profiling, the 
desirability of foot patrols, and cooperating to 
promote the downtown through events.  We 
are encouraged by the participation and enthu-
siasm generated at these every two week 
meetings, and look forward to eventually as-
similating them into the larger WDA. 

DOWNTOWN WALKING MAP  
 
One way to encourage visitors and residents to 
shop historic downtown is by creating a walk-
ing map of the area.  The Chamber is currently 
soliciting bids to produce a map listing all 
downtown businesses for free, with the option 
of purchasing an additional small ad for a 
nominal amount.  We will look to the City of 
Woodburn  to underwrite part of this cost to 
market our historic downtown. 

DOWNTOWN EVENTS PLANNED 
 

The City of Woodburn , partnering with the 
Chamber and its Woodburn Downtown Asso-
ciation (WDA), is planning a number of events 
to celebrate our newly renovating historic 
downtown.  First up is the Day of the Child 
celebration from noon to 8 pm on Sunday, 
April 25 in the Downtown Plaza.  Title Sponsor 
La Pantera  radio station KWBY 95.1 FM/940 
AM has put together music, food, entertain-
ment, crafts, games, and lots of fun for the 
whole family.  Just two weeks later this same 
team celebrates Mothers Day with another 
lineup of unforgettable experiences. 

Julie Chappelle  and the Woodburn Downtown 
Association are partnering with the City to cre-
ate a ñDowntown Music & Market Festivalò 
every Tuesday evening in July and August.  
Building around the successful Music in the 
Park series at the Library, vendors will offer 
food, crafts, fun and games in the Plaza from 5 
pm to 8:30 pm.  Vendor booths are only $20 
per evening or $160 for the full 9 week ses-
sion.  This is a great way for our members to 
connect with a growing audience, so pick up 
your vendor application at the Chamber office. 

CHEMEKETA COMMUNITY COLLEGE 
HOSTS CINCO DE MAYO 

 
The Woodburn Campus of Chemeketa Com-
munity College  invites everyone to their Cinco 
de Mayo celebration April 30

th
 thru May 2.  At-

tractions include a Mariachi band, Folkloric 
dance, rodeo, food vendors, live entertainment, 
music, and activities for children. For more in-
formation please contact Francisco Garcia  at 
(503) 589-7727.  www.chemeketa.edu  

http://www.chemeketa.edu/
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MAY FORUM LUNCH ON SIGN CODE 
 

The May 12 Forum Lunch will feature City of Woodburn Community Development Director 
Jim Hendryx, presenting the recommendations of the Sign Code Focus Group.   
 
In June we will celebrate the graduation of our second Leadership Woodburn Class, spon-
sored by MaPS Credit Union. 
 
Please call the Chamber office at 503-982-8221 or welcome@woodburnchamber.org by 
Tuesday noon to reserve your excellent lunch, served by the Woodlands at Wellspring. 
  

33 HOMES SOLD IN WOODBURN THIS 
YEAR 

 
Thirty-three homes have been sold in the 
Woodburn area since the first of the year, ac-
cording to Dave Christoff  of Hallmark prop-
erties , with the highest price of $284,800.  
There are 34 pending sales which is more ac-

tivity than the prior 
month, with three 
over $350,000.  As in 
prior years he antici-
pates more activity 
now that we are past 
Easter and the tax 
season. 
 

4,000 VISIT WAT BOOTH  
AT TULIP FESTIVAL  

 

Over 4,000 people have 
stopped by the Woodburn 
Area Tourism booth at the 

Wooden Shoe Tulip Festival with one weekend 
remaining.  They spun the wheel to win dis-
count prizes from WAT members, and viewed 
an excellent video of our area produced by 
Evan Thomas  of YG Media , on the television/
DVD player donated by Chamber members 
(Thank you!!!).   Our new Visitor Guide pro-
duced by Mt Angel Publishing  was given out 
along with brochures from other WAT mem-
bers.  See www.woodenshoe.com for field 
conditions, weather report and beautiful pic-
tures! 
 
 

COASTAL FARM & RANCH SHARES 
$23,000 WITH LOCAL EMPLOYEES  

 

Coastal Farm & Home Supply , with local 
store at 1550 Mt Hood Avenue, has a safety 
incentive plan that rewards employees for re-
maining safe during the year.  As a result, they 
received an additional rebate from its workers 
compensation carrier, which they elected to 
share with their employees.  Therefore, each 
Coastal associate has received a check for be-
tween $25 and $100.  Congratulations on run-
ning a safe operation!  www.coastalfarm.com  

 
 

 

HERSHBERGER MOTORS  
IS BACK!  

 

With over 90 years of reliable service to the 
area, Hershberger Motors  has returned as I-5 
Tire Factory .  They are open 7:30 to 5:30 Mon-
day through Friday, and 8 to 5 on Saturday.  In 
addition to full auto service, they do auto detail-
ing, and sell custom wheels, accessories, and 
name brand tires such as Michelin, Kelly, GT 
Radial, Cooper, Goodyear, Dunlop, Nokian, and 
Somitomo.  They are offering a welcome back 
special $24.95 lube, oil, and filter, tire rotation, 
multi-point inspection, and top-off vital fluids.  
You can contact them at their main number 
(503) 980-2000 or (503) 980-2020 for service.  
www.I5tirefactory.com  

http://www.woodenshoe.com/
http://www.coastalfarm.com/
http://www.i5tirefactory.com/
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MAPS CELEBRATES YOUNG SAVERS 
MONTH 

 
April is financial literacy month, and MaPS 
Credit Union  helped local youth build good 
savings habits and have fun with their banking 
during National Credit Union Youth Week, April 
19-24. Youth who visited any credit union 
branch during the week received special re-
wards and entered into a drawing for one of two 
$75 awards in honor of MaPSô 75th anniversary 
and for one of 10 national $100 awards. 
Branches were also hosting coloring contests 
for the youngest visitors. Winners of the color-
ing contests/drawing will be announced  May 1. 
  
Youth Week is one way MaPS Credit Union 
supports its goal of providing real-life educa-
tional and savings opportunities for young 
members working toward personal and financial 
goals while building and maintaining good 
credit. In addition, MaPS offers savings, check-
ing and credit services tailored to meet the 
needs of members ages 0-17. The credit union 
also instructs students and operates three non-
profit student branches as school-to-work labs 
for high school business courses at North Sa-
lem, West Salem and McKay high schools. 
  
More information about how the credit union 
movement supports youth financial literacy can 
be found at www.mapscu.com  

OSU FEDERAL CREDIT UNION AWARDS 
SCHOLARSHIPS  

 
OSU Federal , Your Community Credit Union, 
awarded 15 high school seniors the 12

th
 annual 

$1,000 Tomorrowôs Leaders Today (TLT) col-
lege scholarships at its annual meeting 
Wednesday at Corvallisô Majestic Theater. 
 
Founded in 1998, the TLT scholarship program 
seeks to honor overall excellence within OSU 
Federalôs teen members. Over the last 12 
years, 101 students have received the $1,000 
scholarships. These students are all OSU Fed-
eral members from Benton, Lincoln, Linn, 
Marion and Polk counties and will be attending 
an in-state college or university this fall. 
 
To learn more about OSU Federal scholarships, 
grants, and community education, contact Mike 
Corwin at 541-714-4286 or 
mcorwin@osufederal.com. OSU Federal is a 
member-owned, not-for-profit financial coopera-
tive open to anyone who lives, works, or goes 
to school in Benton, Lincoln, Linn, Marion or 
Polk County. www.osufederal.com  

https://www.mapscu.com/
mailto:mcorwin@osufederal.com
http://www.osufederal.com/
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BUSINESS FOCUS: PRIMERICA  
 

Primerica , Inc. (Primerica), headquartered in 
Duluth, Georgia, is the largest independent fi-
nancial services marketing company in North 
America, with approximately 100,000 licensed 
sales representatives. Primerica representa-
tives assist their clients in meeting their needs 
for term life insurance, underwritten by the com-
panyôs subsidiaries, and mutual funds, variable 
annuities and other financial products which are 
provided through third parties. Founded in 
1977, Primerica established a market niche by 
mass-marketing the concept of ñBuy Term and 
Invest the Difference,ò a simple, but unique ap-
proach to life insurance and investing that 
transformed the industry. Primerica representa-
tives advise their mostly middle-income client 
base to purchase the appropriate amount of in-
surance protection with affordable term life in-
surance and systematically save and invest in 
separate investment vehicles, such as mutual 
fund IRAs and annuities. Today, Primerica of-
fers clients an expanded array of products and 
services, while still maintaining its focus on edu-
cating middle-income consumers about how to 
improve their financial future by:  

¶ Managing their debt through debt consolida-
tion loans and payment acceleration 

¶ Saving and investing for their childrenôs edu-
cation expenses 

¶ Saving and investing for a secure retirement 
Protecting their families from the financial dev-
astation that can result from the premature 
death of a family breadwinner by purchasing 
sufficient term life coverage. 

BUSINESS FOCUS: WOODBURN BOWL  
 

Woodburn Bowl  on Highway 99E under new 
owner Bob May  offers a variety of summer 
leagues for you to enjoy.  Mixed, adult/junior, 
and seniors (60+; egad I qualify!) are available 
for you to enjoy stimulating, indoor fun regard-
less of the weather.  They also have reasonable 
rates for just plain fun bowling - $3.00 or $2.25 
for seniors (me again).    They also have 2 
hours of bowling for 4 people which includes 1 
lane, shoe rental, a pitcher of soda and nachos 
for only $29.95, with $6 per additional bowlers.    
This sounds like a night you wonôt forget! 
 
 

www.primerica.com 
Their clients are generally middle-income con-
sumers (defined by us to include households 
with $30,000 to $100,000 of annual income), 
representing approximately 50% of U.S. house-
holds:  

¶ That have inadequate or no life insurance 
coverage; 

¶ That need help saving for retirement and 
other personal goals; 

¶ That need to reduce their consumer debt; 
and 

¶ That prefer to meet face-to-face when con-
sidering financial products. 

 
Primerica Life Insurance Company and its in-
surance affiliates are rated A+ (Superior) by 
A.M. Best Company. Their local representative 
is Matt Miner .  He can be reached at (503) 267
-6637, or Mathew@easystreet.net.   

COMMERCIAL VENDORS WANTED FOR MARION COUNTY FAIR  
 

The Marion County Fair invites both small business owners and larger corporations to participate as commer-
cial vendors in the 2010 fair. Vendor booth prices are reasonable, ranging from $250-$325 with special price 
breaks for non-profit organizations. Booths are available both inside the exhibitor hall and outside.  Booth as-
signments are made on a first come, first served basis. 

 

The 2010 Marion County Fair will be held July 8-11 at the Oregon State Fairgrounds.  The yearôs fair theme is 
ñFarm and Family Funò.  Fair board chair, Kelly Walther, estimates 30,000 people will attend this yearôs fair.  
 

Look for the commercial vendor application, regulations, and booth space information online at 
www.mcfair.net, or call Denise Clark at (503) 585-9998.  

http://www.primerica.com/public/
mailto:Mathew@easystreet.net
http://www.mcfair.net/


7 

 MARCH KUDOS FROM THE CROWD  

For All Bright Carpet Cleaning, Gary Litzenberg:  
Dave Christoff, Hallmark Properties, thanked Gary for 

his hard work at two houses 
 
For American Cancer Society, Simon Tam:  
Mike Sumner, Case Automotive, commended Simon 

for his great support and commitment to the 
Woodburn Area Relay For Life.  He is a pleas-
ure to work with! 

 
For Bunny Bear, Byron DeMott:  
Eric Berkey, Thelmaôs Place, is enthusiastic about 

the excellent vending products that Byron pro-
vides and keeps well stocked 

Mike Sumner, Case Automotive, said Byron will bring 
special requests, even healthy stuff that Marilyn 
asks for!  

 
For Case Automotive, Mike Sumner:  
Ted Huber, Your Hometown Press, declared that 

Mike saved him again! 
Dave Christoff, Hallmark Properties, reported that 

Mike was able to find an important part for his 
car at a discount 

 
For Cellular Plus Verizon Wireless, Rosie Brado:  
Dave Christoff, Hallmark Properties, thanked Rosie 

for changing their phones, saving $20 a month, 
and for her patience in showing him how to use 
the phones and fixing problems 

 
For City of Woodburn, Dan Brown and Jim Hen-
dryx:  
Dave Christoff, Hallmark Properties, declared that the 

City of Woodburn has the best administration in 
the State!  Dan Brown and Jim Hendryx donôt 
get near enough credit for their hard work ï they 
really care about the community! 

Mike Sumner, Case Automotive, echoes Daveôs sen-
timents and adds that they are very accessible. 
Mike also sends thanks to the Planning Com-
mission for wrapping up a readable, workable 
sign code with the focus group 

Dave Christoff, Hallmark Properties, congratulated 
the City and Dan Brown for having the courage 
to move forward on the 5th Street project 

Mike Sumner, Case Automotive, appreciates the 
great job the Planning Commission does, work-
ing hard even while weôre sleeping. 

 
For Closet Club Consignment, Efrosinia Konev 
and Kapa Chernishoff:  
Ted Huber, Your Hometown Press, said his wife went 

shopping at Closet Club Consignment for baby 
clothes and they made it simple to pick out great 
outfits 

For Crossings Barber and Beauty, Janet Street:  
Betty Harry, Prudential RE Professionals, has been 

going to Janet for years 
 
For Delta Works Construction, John Iliyn:  
Dr Bob Hartog, Legacy Clinic Woodburn, reported that 

John has been doing a great job with the remod-
eling of their office 

 
For El Gallo Magazine:  
Don Judson, WCOC, welcomed Javier Navarro as a 

new Chamber Board member, so enthusiastic 
that he has already brought in new members 

 
For Elite Photography, Kim Adams:  
Ted Huber, Your Hometown Magazine, is grateful to 

Kim for the great picture on the cover of the April 
issue ï she came out to the Wooden Shoe Tulip 
Farm on a cold and stormy morning to photo-
graph the winners of the Cute Kid Contest 

 
For First American Title, Marta Hanson and Jamie 
Young:  
Mark Wolf, NW Real Estate Services, thanked Marta 

and Jamie for two years of work to get Carlôs Jr 
building set up. 

 
For Legacy Clinic Woodburn, Dr Flores:  
Eric Swenson, French Prairie Middle School, thanked 

both ñLegacyòs for allowing his students to come 
to their offices and interview them on film 

 
Legacy Financial Management, Bob Rhoades:  
Eric Swenson, French Prairie Middle School, thanked 

both ñLegacyòs for allowing his students to come 
to their offices and interview them on film 

Eric Swenson, French Prairie Middle School, also 
thanked Bob Rhoades for supplying tax forms so 
that he could file his taxes on time 

 
For LogoWear, Dennis Gibson:  
Kristin Graybeal, Woodburn Area Tourism, thanked 

Dennis for the beautiful vests and shirts with the 
Woodburn Area Tourism logo for staff and volun-
teers to wear 

 
For Long Bros, Kelly Long Howard:  
Bob Rhoades, Legacy Financial Management, needed 

tile work done but didnôt know who to call ï Long 
Bros. staff recommended an excellent tile man to 
do the job 

Ruby Wolfer, West Coast Bank, thanked Long Bros. 
for referring a tree man to take care of a tree that 
fell in their yard 
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For Multopôs Computer Consulting, Dan Multop: 
Rhonda Judson, WACOC, thanked Dan for his help 

in replacing her work computer and tuning up 
the home computer, and taking the time to fix 
the little details 

 
For Pacific Northwest Transmission, Tiffany 
Kuenzi:  
Mike Sumner, Case Automotive, declared that Pacific 

Northwest Transmission is a top-notch quality 
organization and the only other AAA shop in 
Woodburn 

 
For State Farm Insurance, Justin Stearns:  
Angelo Seminary, DePaul Staffing, said he sat down 

with Justin for a review of his insurance and was 
impressed by the suggestions justin gave to im-
prove his coverage. 

 
For US Bank, Arthur Janos:  
Connie Bonn, Connie Bonn Jewelry, thanked Arthur 

for the idea of making her heart pendants with 
blue ribbons for Woodburn Proud. 

Jake of Margaritaôs is grateful to Arthur and US Bank 
for their help with Jakeôs business, profession-
ally and personally  

 
For Valley Pacific Floral, Cindy Wurdinger -Kelly:  
Rhonda, WACC, reported to the Greeters that Cindy 

made a huge basket of indoor plants for Officer 
John Mikkola with bubble gum flowers ï Cindyôs 
cool idea! 

 
For Wellspring Physical Therapy:  
Ruby Wolfer, West Coast Bank, has been taking her 

granddaughter to Wellspring for their excellent 
physical therapy even though she is not covered 
by insurance 

 
For West Coast Bank, Ruby Wolfer:  
Tiffany Kuenzi, Pacific Northwest Transmission, 

thanked Ruby and the staff of West Coast Bank 
who treat her like family 

Emmy Bratton, Woodburn Tax Service/Bratton & As-
sociates, give kudos to the West Coast Bank 
staff 

Mike Sumner, Case Automotive, said Ruby and her 
staff made the transfer to WCB seamless and 
painless 

Angelo Seminary, DePaul Staffing, thanked Ruby for 
cashing his expense check even though he did-
nôt have an account with WCB 

 
 
 

For Woodburn Area Tourism, Kristin Graybeal : 
Angelo Seminary, DePaul Staffing, felt that the booth 

Kristin set up at the Tulip Festival looked very pro-
fessional 

 
For Woodburn Art Center, Paula Matthiesen:  
Justin Stearns, State Farm Insurance, has a daughter 

who attends art classes at the WAC and he is 
continually amazed at what she has created.  
Justinôs wife also  enjoys the classes she takes 
there. 

Dennis Gibson, LogoWear Direct, said his friend Elaine 
is taking water color classes and is enjoying it im-
mensely 

Bruce Thomas, Yes Graphics/Woodburn Printing, is 
proud to be a Board member, feels the Woodburn 
Art Center is a nice place to be and is an asset to 
the community.   

 
For the Woodburn Independent, Nikki DeBuse and 
Jason Horton:  
Terri Long, Gervais School District, thanked the Wood-

burn Independent for their help in advertising the 
Kiwanis Bark Dust sale and putting the ads in 
prominent places on the front page 

 
For Wooden Shoe Tulip Farm, Barb Iverson and 
Mallory Gwynn:  
Kristin Graybeal, Woodburn Area Tourism, thanked 

Barb and Mallory for giving Woodburn an image 
that we all can capitalize on 

Rick Puente, Woodburn Police Department, remem-
bered that he worked at the Wooden Shoe when 
he was in high school ï this morning before Greet-
ers, he saw an employee with whom he worked 
and was impressed with the dedication and loyalty 
of all the employees here 

Dave Christoff, Hallmark Properties, declared that the 
Wooden Shoe Tulip Farm contributes greatly to 
Woodburn in many ways 

Mike Sumner, Case Automotive, thanked the Wooden 
Shoe Tulip Farm for giving Kiwanis and other Ser-
vice Organizations the opportunity to raise money 
for their projects by parking cars 

 
For YG Media, Evan Thomas:  
Mel Counts, Prudential RE Professionals, feels that 

Evan is very professional and confident in his 
work. 

Kristin Graybeal, Woodburn Area Tourism, told every-
one of the most excellent promotional video devel-
oped by Evan for WAT to use on the website and 
at events such as the Tulip Festival 
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2010 Woodburn Area Chamber of Commerce Board of Directors and Staff:  
 

President  
Ken Hector 
Silverton Hospital Network 
 

Past President  
Rick Hensel 
Gervais School District 
 

President Elect . 

Ferren Taylor 
West Coast Bank 

 

Vice-President of Tourism  
Darcy Ruef 
Alôs Garden Center 

 

Treasurer  
Mike Wilson 
Woodburn Armory 

 

Secretary  
Jason Horton 
Woodburn Independent 
 
 

 
 
 

 
 
 

 
 
 
 

 
 
 

Directors  
Scott Derickson 
City of Woodburn 
 

John Hoffmann 
Gervais Telephone/DataVision 
 

Richard Jennings 
Woodburn Community Access Television 
 

Cindy Ledesma 
MaPS Credit Union 
 

Greg Lundeen 
Wolferôs Heating and Air Conditioning 
 

Jenipher Miller 
OSU Federal Credit Union 
 

Javier Navarro 
El Gallo Magazine 
 

Bob Rhoades 
Legacy Financial Management 
 

Angelo Seminary 
DePaul Staffing 
 

Mike Sumner 
Case Automotive 
 

Teri Sunderland 
Woodburn Company Stores 
 

Ruby Wolfer 
West Coast Bank 

Executive Director  
Don Judson 
don@woodburnchamber.org 

 

Chamber Office Staff  
Rhonda Judson 
welcome@woodburnchamber.org 

 

Tourism Coordinator  
Kristin Graybeal 
tourism@woodburnchamber.org 

 

VIC Volunteer Coordinator  
Earlene Soderlund 
 

VIC Assistant  
Heather Russell 
 

Leadership Woodburn  
Program Coordinator  
Rosemarie Tevlin 
leadershipwoodburn@woodburnchamber.org 

 

mailto:welcome@woodburnchamber.org
mailto:tourism@woodburnchamber.org

